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The new CLUBSWAN MAGAZINE will 
tell the story of the world of Swan yachts, 
a world where apparent opposites such 
as luxury and sportsmanship, simplicity 
and sophistication, solitude and Club 
membership, coexist in perfect harmony. 
The Magazine will provide advertisers 
with a unique platform from which to 
communicate with a diverse network of 
high net worth individuals with a common 
bond: a passion for adventure, sport and 
their yachts.
The first issue of the new Swan Magazine, 
a highly visual brand magazine, is due out 
in November 2009. It will form the perfect 
window on the Swan world: a place where 
business, finance and luxury intertwine.

CIRCULATION
Delivered directly to the doorstep 
of 10,000 individual contacts, the 
new Swan Magazine will also be dis-
tributed in limited quantities at the 
world’s most exclusive yacht shows 
and events, for a total print run of 
around 12,500 copies. 

SWAN OWNERS
Swan yacht owners are discerning 
people who can afford to choose 
how to spend their money and their 
leisure time. Swan ownership both 
offers entry to an exclusive club that 
opens doors to a myriad of social 
opportunities and provides a haven 
for solitude and reflection.
Sophisticated yet practical, luxurious 
yet seaworthy, the world of Swan has 
for decades represented a blend of 
sport and recreation unique in yacht 
sailing and ocean navigation.
A Swan owner knows how to han-
dle his yacht, and is proud of it. At 
the same time, the Swan community 
represents some of the most afflu-
ent people in the world. Even the 
owners of the smaller yachts will 
invest significant amounts of money 
to finance their racing season.
The Magazine will represent the Spir-
it of Swan, providing advertisers with 
a unique platform with which to com-
municate to a diverse network of high 
net worth individuals with a common 
bond: a passion for their yachts.

NAUTOR’S SWAN 
The company was founded by Pekka 
Koskenkylä in Finland in 1966. Since 
its inception the yard has built the 
most prestigious sailing yachts both 
for cruising and for racing. In 1998 
Nautor’s Swan received a boost in 
glamour when Leonardo Ferragamo 
and a group of new investors bought 
the company. The current Swan line 
represents that mixture of perform-
ance, style and comfort that epito-
mizes the Spirit of Swan.

ADVERTISING
Advertising in this magazine ensures 
visibility in one of the most select 
and affluent readerships in yachting.
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Freshly ground salt or pepper gives your meal that extra touch. No more using too much salt or 
pepper, or having dirtywork surfaces and cupboards. The tray under Royal VKB’s Salt & Pepper 

Mills allows you to dose the amount you use. Italso keeps your work surface and cupboard 
clean when you put the mills away, as the grains will fall on the tray. You will keep the two mills 

separate very easily with the white plastic tray for salt and the black plastic tray for pepper.
The stainless steel Salt & Pepper Mills are marketed in an attractive full colour gift box.

Gijs Bakker designed the Fruit Bowl for Royal VKB. Gijs Bakker was trained as a jewellery and 
industrial designer at theGerrit Rietveld Academie in Amsterdam, the Netherlands and the 

Konstfack Skolen in Stockholm, Sweden. He started his career at Koninklijke Van Kempen & 
Begeer in the sixties, and now works for numerous companies. In 1993, Gijs

Bakker founded Droog Design together with Renny Ramakers. He has also taught at various 
schools for more than 40 years.

Serving Tray
Design Gijs Bakker

Manufacturer Royal VKB
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the true performance cruiser
THE CONCEPT The Swan 66 is the embodiment of everything that “Swan” stands for. This new model 

has been conceived using 40 years worth of knowledge in premium yacht building and 
cutting edge technology, making it the perfect anniversary yacht from Nautor’s Swan. 
When developing the new Swan 66, thorough investigations were undertaken in order 
to find the perfect balance between performance and comfort. The Swan 66 represents 
“intelligent” solutions, resulting in its position as the ultimate Swan. 

3 testatina2 nS

Swan 66    

General	 FD	 	 				
Length	overall:	 66.01	ft	 20.12	m	 				
Length	of	waterline:	 56.40	ft	 17.19	m	 				
Beam:	 17.68	ft	 5.39		m	 				
Draught	(light):	 10.5			ft	 3.2			m	 				
Ballast:	 20720	ls	 9400			kg					
Displacement	(light):	 66000	lbs	 30000	kg					
	 	 	 	

Technical specification    
Fuel:	 211			US	gal	 800		ltr	 				
Water:	 264		US	gal	 1000	ltr	 				
Hot	water:	 19.8		US	gal	 75				ltr	 				
DC	Power:	 24				V		 600	Ah	 				
AC	Power:	 11.9		kVA	 230	V	50	Hz	
Shore	Power:		 11.5		kVA	 230	V	50	A			
Airconditioning:	 50000	BTU	 14.5	kW	 				
Engine	-	Steyr:	 163					HP	 120		kW								

	 	 	 	
Rig and sail dimensions    
IG:	 90.22	ft	 27.50			m					
J:	 24.44	ft		 7.45				m	 				
P:	 82.84	ft		 25.25		m						
E:	 24.93	ft	 7.60				m						
	
	 	 	 	
Sail areas    
Fore	triangle:	 1102.6	sq.ft	 102.4		m	 				
Mainsail:	 1308.9	sq.ft	 121.6		m	 				
Jib:	 1026.9	sq.ft	 95.4			m	 					
	 	 	
CE	Category:	A	Ocean	 	 	 				

INTERIOR FD
TECHNICAL DESCRIPTION DECK FD

From its inception, the Swan 66 was to provide a genu-
ine performance cruising solution, and Nautor’s Swan 
has succeeded in producing a perfect interpretation 
of this concept, both in terms of her dimensions and her 
characteristics. The Swan 66 is indisputably a true per-
formance cruiser.

The Swan 66 represents the building blocks that 
formed the foundations for the success of Swan yachts 
over the past 40 years.  The quality of this model is 
ensured by the combination of modern design, new 
materials and state-of-the-art production technology, 
combined with the excellent craftsmanship for which 
the Nautor yard has been famous throughout its his-
tory. The union of high tech materials, modern tech-
nology and the exacting standards of Nautor’s Swan’s 
craftsmen are evident in the Swan 66 – a statement of 
Swan quality.

In the 1973/74 Whitbread Round the World Race, Swan 
65 Sayula II left the rest of the fleet in its wake, win-
ning the gruelling yacht race effortlessly. Like Sayula 
II, the Swan 66 has been designed with performance 
cruising in mind. The canoe body carries a large vol-
ume, which is necessary to ensure a spacious interior 
for amenities and equipment, and the hull shape was 
conceived using the latest racing design technology. 
Several configurations are available for the Swan 66, 
to tune the yacht to the owner’s requirements, wheth-
er these be cruising with the family or pushing her to 
limits on the racecourse.
Nautor’s Swan has been meticulous in its selection of 
materials and parts for the new Swan 66, ensuring 
that the seaworthiness of the yacht is maintained at 
all times. She is more than capable of sailing around 
the world, and on deck her layout has been carefully 
planned to allow for easy sail handling and strong pro-
tection from the elements.  

THE DECK
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Distribution
• Europe 	 68 %
of which:

Italy	 29 %
UK	 19 %
Germany 	 10 %
France/Monaco 	9 %
Finland 	 7 %
Benelux 	 7 %
Sweden 	 5 %
Denmark 	 3 %
Norway 	 3 %
Switzerland	 3 %
Spain 	 3 %
Other	 2 %

Europe 	 100 %

• USA 	 22 %

• S. America 	 5 %

• Middle East 	 3 %

• Far East 	 2 %

Single Page	 € 	 7.500,00
Double Page Spread	 € 	13.500,00
Inside Cover Spread	 €	16.200,00
Back Cover	 €	 11.250,00

Prices for colour pages

synersea
Synersea srl - Via S. Antonio, 3 - 55049 Viareggio - Tel. +39 0584 583324

Dates and deadlines
The Swan Magazine will be published twice annually. The first edition is 
planned for November 2009.

2009-2010 Deadlines
Publication date:	 Materials due in by:		
November 2009	 October 16th 2009
May 2010	 April 7th 2010
November 2010	 October 8th 2010

ITALY AND EUROPE
Angelo Careddu, Oberon Media
Via Andegari, 18
20121 Milano - Italy
TEL +39 (02) 87 45 43
MOB + 39 (348) 315 9969
angelo@oberonmedia.com

SWITZERLAND
Simon Darragh, Amber 
Media
72 rue de Lausanne
1202 Geneva - Switzerland
Tel: +41 (22) 71 65 600
s.darragh@ambermediaservices.ch

USA
Alessandro Cremona, New York
350 west 42nd st suite 25C
New York NY 10036
Tel: +212 63 04 860
MOB: +1 917 2079005
alessandrocremona@gmail.com

JAPAN
Ron Sternberg
Suzuki Bld. #302
3-42-13 Jingumae Shinuya-ku 
Tokyo 150-0001, Japan
Japan
Tel: 0081 3 3545 7040

Advertising enquiries:

 Single Page
 mm 280x360
 + bleed mm 4

 Double Page Spread
 mm 560x360
 + bleed mm 4

Spaces and formats

Printed on Magno Silk gr 150, 104 pagg.
Cover in Magno Silk gr. 300
All materials to be delivered in pdf or Indesign with colour proofs.


